Our 2020 sustainability goals
We can’t succeed as a business without succeeding at sustainability. And true sustainability
isn’t just about climate, either—it’s entwined with our wellbeing, social justice, and human
rights. That’s why, back in 2017, we set ambitious 2020 Sustainability Goals that reached
across many aspects of our business.


Protecting all people, our planet, and our lifestyle
Our goals included a wide range of categories so we could improve our impact across the
board: from manufacturing, to packaging, office energy usage, and our fair labor standards.
Making these goals a reality is hard work, but the health of all people, our planet, and our sport
depends on it. We all have a role to play.

Follow us forward
Our achievements are the result of hard work by our passionate employees around the world.
We’re also grateful for the collaboration of suppliers, industry peers, and non-profit
organizations that help us work towards positive change. While we’re aware of the long hike
ahead of us, we’re proud of our progress so far. See where we landed with our 2020 Goals, and
follow us forward as we continue on our sustainability journey.
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12 Goals
59%

99%

36%

78%

4%

Despite pandemic
hurdles, we’re well on
our way to 100%.

Our apparel, fleece
& tees are 100%
organic.

We’ve gone from 5%
to 36% in the last
three years.

Bags, headwear &

accessories are now
100% PFC-free.

The most impactful
issues take time. See
highlight below.

100% bluesign® product

100% sustainable cotton

50% recycled polyester

100% PFC-free DWR

20% less carbon
emissions

92%

Upgraded infrastructure,

94%

We’re making our
retail packaging with
recycled materials.

Upholding the highest
standards for safe & fair

80% recycled content
packaging

100% fair labor

labor in our factories.

12%

lower energy use, and
advocating for 
better policy.
20% C02 reduction at
global headquarters

38%

Engaging employees
& visitors to act
responsibly.
75% of waste diverted
from landfill

30%

Though we didn’t
reach it globally, Japan
& Australia exceeded
their goals.
40% product warranty
claims repaired

66%

We joined the
Responsible Packaging
Movement to further 
reduce waste.

100% recyclable or
compostable packaging

83%

Recognized with
Actively Green
Certification in 2020.

Carbon neutral and zero
waste Burton U∙S∙Open

Highlights

Though we faced setbacks due to the COVID-19 pandemic, we’ve made incredible progress
since 2017 — and the work doesn’t stop here: we’ll continue to close the remaining gaps and
set new goals in the near future. In the meantime, here were some of our 2020 Sustainability
Goals’ highest achievements for the Fall 2021 / Winter 2022 product seasons.

100% sustainable cotton

99% complete. Organic cotton is farmed
without toxic chemicals, supporting
ecosystem balance and farmworker health.
All our cotton apparel, fleece, and tees are
made with 100% organic cotton.

100% bluesign® product

bluesign® materials are responsibly crafted
with processes that minimize impact on
people and our planet. While COVID-19
affected our progress towards this goal,
we’ve reached 59% of softgood products
overall, including 100% of outerwear, 100%
of apparel, and 98% of backpacks. 80% of
Burton fabrics are bluesign® approved.

50% recycled polyester

Recycled polyester fiber conserves
resources, uses less water, and produces
lower greenhouse gas emissions than
virgin polyester. We’ve gone from 5% to
36% over the past three years.

100% PFC-free DWR

This eco-friendly alternative maintains
durable water-repellent (DWR)
performance while reducing the harmful
environmental impacts of conventional
DWR chemicals. We’ve reached 78%
PFC-free softgood products, including
100% of our bags, headwear, and
accessories, 92% of our apparel, and
74% of outerwear.

20% less carbon emissions
We reached a 21% average carbon
footprint reduction for our snowboards
from the Winter 2017 to Winter 2022
product season. Going forward, 
we are doubling down on our other 
products and looking for more 
ways to collaboratively drive down
industry-wide emissions.

We’re proudly a B Corp. We set high standards
because we’re committed to creating a positive
impact. For all people, and for our planet.
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